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Abstract  The purpose of this conceptual paper is to study the level of impact of psychological traits, education and 

culture on entrepreneurial intentions among Pre-University students in Malaysia. This paper proposes Risk Propensity, 

Entrepreneurial Self-Efficacy, Self-Confidence, Need for Achievement, Locus of Control, Tolerance of Ambiguity, 

Innovativeness and Entrepreneurship Education. Culture is considered as a moderating variable between entrepreneurial 

education and Entrepreneurial Intention. The researchers recommend a quantitative study among Pre University students 

from Form Six, Malaysian Matriculation and Chinese Independent Schools to see the impact of the determinants among 

different ethnic groups clearly. 
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1. Introduction 

Malaysia, a fast developing country, has an ambition to be 

a high income developed nation by the year 2020 [1]. To 

attain this target several development policies were designed 

and implemented. Five year plans, The Industrial Master 

Plan and Outline Perspective Plan are among the few. 

Entrepreneurship has been the driving force behind every 

nation‟s economic progress and development, ([2-4]). The 

interest towards entrepreneurship receiving increased 

attention and sustained interest would appear to be more than 

just a fad. Researcher [5] has commented, this interest 

accurately reflects an “emerging economic environment 

created by the confluence of changes in the corporate world, 

new technology and emerging world markets”. As cited 

entrepreneurship can prove to be beneficial in the light of 

such changes [6]. Researcher [3] have extended the new 

growth theory [7] by assigning an explicit role for the 

Schumpeterian entrepreneur as the converter of knowledge 

into economic knowledge, and thus, as a significant 

contributor to economic growth [8]. The importance of 

entrepreneurship for economic development is being 

recognised by public policy makers and they support 

entrepreneurship education to promote entrepreneurial  

 

* Corresponding author: 

svijeyan@ymail.com (Vijeyan Samydevan) 

Published online at http://journal.sapub.org/economics 

Copyright © 2015 Scientific & Academic Publishing. All Rights Reserved 

activity [10].  

As there is a strong correlation between entrepreneurship 

education and entrepreneurial intention and many countries 

have introduced entrepreneurship education to enhance 

entrepreneurial intention [11]. [12] suggested that 

entrepreneurship education can reduce unemployment 

among graduates however such education should start before 

students enrol in to universities. As there were no research 

had been done pertaining to entrepreneurial intentions for 

Pre- University students, this paper not only fills the gap it 

also employ moderator in this paper. This paper proposes 7 

psychological variables as determinants of entrepreneurial 

intention and culture as a moderator between entrepreneur 

ship education and entrepreneurial intentions for Pre- 

University students in Malaysia. However, due to the 

limitation of resources, Pre-University students here covers 

Pre-University (Form Six) in government schools, 

Malaysian Matriculation and Chinese Independent schools.  

2. Literature Review 

Theory of Planned Behaviour [13], Entrepreneurial Event 

Theory [14], Entrepreneur Potential Model [15], Davidsson 

Model [16] and Doughlas and Shepherd Model [17] are 

often related to entrepreneurial intentions. However, 

([18-21] argued that ([13], [22] ) theory of planned 

behaviour (TPB) is the single most popular theory applied 

theoretical models and adopted widely for research projects 

approaching Entrepreneur intention and behaviour.  
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For the purpose of this study modified version of TPB 

employed by [23] been incorporated along with models 

employed by [24] and [25] could be used to determine the 

entrepreneurial intention. 

3. Conceptual Framework Development 

3.1. Risk Propensity 

The risk perspective of Entrepreneurial intentions refers 

to the extent to which individuals differ in their willingness 

to take on new unknown situations [26]. Several business 

behaviours have been associated with [27] who asserts that 

entrepreneurs are prudent managers of risk. [28] refers a 

person‟s risk-taking propensity in a uncertain circumstances. 

[27] refers to entrepreneurs as prudent managers of risk. 

Entrepreneurs often engage in risky behaviours and seem 

more willing to take risks [29].  

Students‟ perception of risk is their ability to identify 

opportunities and turn them into business activity even 

under uncertain situations may aspire to become 

entrepreneurs. 

3.2. Entrepreneurial Self-Efficacy and Entrepreneurial 

Intentions 

Self-efficacy is what an individual believes to accomplish 

using his/ her skills under certain situations [30]. [31] opined 

self-efficacy can be considered as a task-specific version of 

self-esteem and he further opined that entrepreneurial 

self-efficacy is a self-fulfilling prophecy. As per theory of 

Entrepreneurial Self-Efficacy Theory persons with high 

entrepreneurial self-efficacy more likely to engage with 

entrepreneurism [32]. Entrepreneurial self-efficacy has 

influence over people's learning ability, motivation and 

performance, as these people will often attempt to learn and 

perform tasks which they believe they will be successful 

[31].  

3.3. Self-confidence and Entrepreneurial Intentions 

Entrepreneurs are those who prefer to do their own 

business in innovative way for which self-confidence is 

vital. Self-confidence is a necessary psychological 

characteristics [33]. Several Empirical studies had 

concluded that entrepreneurs have higher level of 

self-confidence compared to non-entrepreneurs [34]. 

Studies by ([35], [36]) show positive relationship between 

self-efficacy and entrepreneurial intentions.  

3.4. Need for Achievement (n-Ach) and Entrepreneurial 

Intentions  

The need for achievement is based on expectations of 

doing something better or faster than others or better than 

the person‟s earlier accomplishments ([37], [38]). The 

N-ach concept as formulated by McClelland in the late 

1950s and early 1960s argues that the specific behaviours 

and activities of individuals with a high N-ach as opposed 

to a low N-ach differ in respect to nature, intensity and 

outcome. More specifically, [38] argued that individuals 

with a high N-ach have a preference for moderately 

challenging tasks requiring skill and effort, and providing 

clear feedback on performance; circumstances closely 

related to entrepreneurial activity.  

3.5. Locus of Control and Entrepreneurial Intentions 

[39] posited an individual who belief an achievement 

depends on his own ability and action are known as internal 

locus of control, whereas if an individual believes 

achievement were result of luck or by efforts of others then 

it is known external locus of control. Individuals with more 

of an external control belief have the perception that the 

events in their life are typically controlled by luck, chance, 

fate or powerful others. As per [40], people who have 

internal locus of control have greater level of perceptual 

alertness and they are generally active seekers of 

information which is useful to them, to discover 

opportunities and be vigilant towards their environment to 

seek information pertaining entrepreneurship.  

3.6. Innovativeness and Entrepreneurial Intention 

Schumpeter related innovation to entrepreneurism. 

Creativity and innovative ideas and are able to merge ideas 

with the resources available in order to generate additional 

value by way of commercialising ideas and resources. As 

[41] posited some people view an entrepreneur born with 

intuition, vigour, energy, persistence and self-esteem, while 

the classical school identifies entrepreneurship with 

innovation, creativity and discovery. A culture of 

innovation involves a society that creates incentives, 

monetary as well as social rewards that value creativity and 

diversity of ideas. 

3.7. Tolerance of Ambiguity and Entrepreneurial 

Intention 

As per [41] when there is insufficient information to 

structure a situation, an ambiguous situation is said to exist. 

He said further that, tolerance of ambiguity is a manner in 

which a person perceives an ambiguous situation and with 

available information organizes themselves to approach the 

situation. Should an individual hold high ambiguity 

tolerance levels, he/she may be said to consider ambiguous 

situations challenging and strive in order to perform well in 

an unpredictable situations. A person who has a high 

tolerance of ambiguity is one who challenges ambiguous 

situations and strive to overcome unpredictable and 

unstable situations with the goal of performing well.  

3.8. Education and Entrepreneurial Intention 

[18] succinctly mentioned that entrepreneurial education 

is a source of entrepreneurial attitude and implants among 

students the intentions to become future entrepreneur. [42] 

mentioned that education is among the fundamental factor 

contributes to students‟ attitudes toward entrepreneurship 



 American Journal of Economics 2015, 5(2): 163-167 165 

 

 

and quality entrepreneurial education leads to higher level 

of students entrepreneurial intentions. Along with these [43] 

suggested that entrepreneurship courses gives confidence 

and courage to the course participants.  

3.9. Moderator Role of Cultural Context and 

Entrepreneurial Intentions  

Culture and good cultural values influence entrepreneur 

intentions. As per [44] found in House, Javidan, Hanges & 

Dorfman, (2002) the components of cultural dimensions are 

Uncertainty Avoidance, Power Distance, Collectivism, 

Gender Egalitarian and Assertiveness. Among these, 

supportive cultural dimensions would lead to higher 

entrepreneurial intentions. 

From the above literature the following conceptual 

framework being drawn: 

CONCEPTUAL FRAMEWORK 

Psychological factors 

 

Where: 

RP    : Risk Propensity,  

ESE   : Entrepreneurial Self-Efficacy 

SC     : Self Confidence 

N Ach  : Need for Achievement 

LC     : Locus of Control 

TA  : Tolerance of Ambiguity 

IN   : Innovativeness 

EE  : Entrepreneurship Education 

C      : Culture 

EI      : Entrepreneurial Intention  

The researchers had drawn the following propositions from 

the conceptual framework developed.  

P1: Risk propensity is positively related to 

entrepreneurial intentions. 

P2: Entrepreneurial self-efficacy is positively related to 

entrepreneurial intentions. 

P3: Self-confidence positively influences entrepreneurial 

intentions 

P4: Need for Achievement is positively related to 

entrepreneurial intention. 

P5: Locus of Control is positively related to 

entrepreneurial intentions 

P6: Innovativeness positively influences entrepreneurial 

intentions 

P7: Tolerance of ambiguity positively influences the 

entrepreneurial intentions. 

P8: Entrepreneurial Education positively influences the 

Entrepreneurial Intentions.  

P9a: The positive relationship between entrepreneurial 

education and entrepreneurial intention is moderated 

by power distance.  

P9b: The positive relationship between entrepreneurial 

education and entrepreneurial intentions is moderated 

by in-group collectivism. 

P9c: The positive relationship between entrepreneurial 

education and entrepreneurial intentions is moderated 

by gender. 

P9d: The positive relationship between entrepreneurial 

education and entrepreneurial intentions is moderated 

by uncertainty avoidance 

4. Conclusions and Recommendations 

While most researchers were researching entrepreneurial 

intentions among undergrads this conceptual paper had 

outlined the variables determining the entrepreneurial 

intentions among Pre-University students. Creation of 

entrepreneurial intentions among students is partly 

enhancing human capital accumulation which has no 

beginning age. 

In the dynamic world where the wave length of changes 

continuously getting shorter, the researchers insist that 

researches should be carried out periodically with the 

Pre-University students not only on the level of impact of 

variables changes with time but as the variables itself will 

be changing new variables need to be found and analyse the 

impact of new variabels. The researchers recommend a 

quantitative study regarding the impact of the variables on 

entrepreneurial intention to be carried out among the 

students of Form Six, Malaysian Matriculation and Chinese 

Independent school so as to clearly identify the impact 

clearly. Furthermore as earlier exposure to entrepreneurial 

intention would acculturate students with stronger 

entrepreneurial behaviour, further researches should also be 

carried out among upper and lower secondary school 

students with variables commensurate with the levels of 

education and with their age group. 
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