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Abstract Entrepreneurship has been considered as a possible solution to address poverty in developing countries. It is a
means of coping with unemployment problems by providing new job opportunities for those jobless people. The aim of the
study is to identify factors which determine the entrepreneurial intention of the students towards self-employment.
Explanatory research was designed to investigate what variables determine the entrepreneurial intension of graduate class
students towards self-employment. For the purpose of the study the researcher used only primary data collected through
questionnaire from 93 graduating class students of business and non-business field of specialization of the university. Thus,
93 respondents were selected using proportional stratified simple random sampling technique from the total of 4049
graduating class students of Arba Minch University. The inferential statistical output shows that, attitude towards
entrepreneurship as a career option, family business background and subjective norm are a positive significant effect on
entrepreneurial intention of the graduating class students. Whereas, entrepreneurship education and financial resource are a
negative significant effect on entrepreneurial intention of the graduating class students. Finally, the researcher recommended
that entrepreneurship course did not bring a significant attitudinal change among the students. Therefore, minister of
education and higher education institutions in general; entrepreneurship directorate office of the university in particular,
better to re - assess entrepreneurship course in terms of its content, mode of delivery and assessment methods.
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engine of economic progress and job creation [3].
Nowadays, unemployment is one of the main social and
economic problems that many nations face. One strategic
way to get over this problem is to increase the
entrepreneurship  spirit  especially for unemployment

1. Introduction

Entrepreneurship is becoming a very relevant instrument
to promote economic growth and development in different

regional and national economies [1]. According to Willie
and Olande [2] entrepreneurship is a major catalyst or
accelerator that drives the economy of most nations. Besides
being the engine by which new ideas and novel approaches
are introduced continually into businesses and the market
place, entrepreneurship guarantees economic returns from
diverse forms of activities. In a more specific sense,
entrepreneurship is the vehicle on which innovation rides.
Entrepreneurship has increasingly evolved to such an
extent not only becoming a career but also a possible
solution to address poverty in developing countries. It is a
means of coping with unemployment problems by
providing new job opportunities and it is also seen as an
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graduates [4]. South Africa faces massive challenges with
its high levels of unemployment among the youth especially
university graduates due to lack of work experience, low
skills base and education [5]. According to Ekpoh and
Edet [6], entrepreneurship has become one of the main
alternatives for students after they graduate. This is because
entrepreneurship offers many benefits, such as setting up
one’s own business and the possibility of having significant
financial rewards than working for others. Fostering
entrepreneurship through attitude and skill has also received
increasing attention from universities in many countries.
Entrepreneurial skill at tertiary level has also become an
essential component of many curriculums in private and
public higher learning institutions. Since future
entrepreneurs can be found amongst those who are currently
undergoing their educational process at the universities,
entrepreneurship education has been used as one of the
most effective ways to promote the transition of graduates
into the world of entrepreneurship [7]. Today
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entrepreneurship is offered in most of the universities in
different countries as part of the curriculum but it is evident
that levels of entrepreneurship are still not improving
specially in many developing countries [8]. As a reason, the
curriculum and its feature is the major problem. The
researcher pilot survey shows that, our students are not
interested to take the lesson or entrepreneurship course and
entrepreneurship related trainings because of the course
curriculum contents and teaching and assessment is
delivered through the normal classroom methods, which is
more of theory based; it does not provide practical clue; due
to this, they are not initiated. Yet, they are waiting the
government or some company else offering of jobs.

Many researches have been done on the drivers of
entrepreneurial aspirations and the transformation from
entrepreneurial aspiration to new venture creation. There
are evidences that aspiring entrepreneur do have different
demographic  characteristics such as age, gender,
self-employment experience, family background, education
background, strength of financial resources, dissatisfaction
with hours of work and pay etc. It also associated with the
psychographic factors such as attitude toward risk,
achievement motive, tolerance for ambiguity, locus of
control etc. [9]. Other geographical factors are organization,
unemployment, the environment and nature of business.
According to Bird [10], factors that determine intentions are
attitude, subjective norms, perceived behavioral control,
perceived control liability of behavior, self-efficacy,
perceived desirability and feasibility.

In the developing countries the critical problems of the
governing body was unbalancing of population growth with
the available job opportunity delivered for them. Now a day
the capacity of higher institution towards producing
graduating student to the market is not go in line with the
available jobs in our country Ethiopia. The number of
undergraduate students graduating from Public and Private
Higher Education institutions is increasing from time to
time. This the major challenging factor and unmanageable
problem of our country, therefore, entrepreneurship is the
most important option for students. The education policy
of Ethiopia aims at equipping students with the necessary
skill and knowledge that would help them to become an
entrepreneur in the future. Basically, the end goal of
educating citizens is not only to become an employee in
private and public organization but also to become an
entrepreneur by using knowledge and skill acquired through
education [11]. The higher interest for self-employment
by those with entrepreneurial experience indicates the
value of providing students with entrepreneurial experience
throughout the course curriculum. This will not only
develop the students’ relevant skill set but also enhance the
perceived feasibility of self-employment [12].

Motivating university students towards a culture of
entrepreneurship and innovation can have an impact both
locally and internationally. Undergraduate students who
pursue their own ideas through entrepreneurship are more

likely to find satisfaction in their careers, as well as
impacting job creation externally [13]. According to
Werotaw, [14], Ethiopia is one of the developing countries
in the world due to a lack of entrepreneurship motivational
development. As the researcher indicted that, we are failure
to become entrepreneur instead of need of jobs delivered by
the government or other bodies. Still, we have in self and
group conflict in search of job opportunity created by other.
There has been a key gap between government’s policy and
graduating students feeling towards work opportunity. Now
a day, government need to develop student’s self-initiation
to start their own business. However, it becomes difficult
to come up with positive graduate class attitude and
motivation. The main gap of this investigation is on
student’s current attitude and the current government policy
on the ground level. In general the main purpose of this
study was to assess the graduating student’s motive to start
their own business among students in a higher education
institution in the case study of Arba Minch University 2018
graduating class students. Finally, the researcher tested the
following hypotheses;

H1: There is a significant relationship between attitude
towards entrepreneurship as a career and entrepreneurial
intentions.

H2: Entrepreneurship education has a strong effect on
entrepreneurial intentions among students.

H3: Family business background has a strong effect on
entrepreneurial intentions.

H4: There is a significant relationship between subjective
norm and entrepreneurial intentions.

H5: There is a significant relationship between financial
factor and entrepreneurial intentions.

2. Literature Review

Definition of Entrepreneur and Entrepreneurship

Early this century, Joseph Schumpeter [15], the
Moravian-born economist writing in Vienna, gave us the
modern definition of an entrepreneur as the person who
destroys the existing economic order by introducing new
products and services, by creating new forms of
organization, or by exploiting new raw materials.
According to Schumpeter [16], that person is most likely
to accomplish this destruction by founding a new business
but may also do it within an existing one. Whereas,
entrepreneurship can also be defined as the process of
creating something different and better with value by
devoting the necessary time and effort by assuming the
accompanying financial, psychic and social risks and
receiving the resulting monetary reward and personal
satisfaction. In this case an individual should come up with
something different and better in order to be named as
entrepreneur.

Entrepreneurial Intention
New venture creation has been receiving greater attention
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in recent years because of its importance in economic
development. The new venture creation contributes not only
to the economic development, but also provides new
opportunities for prospective entrepreneurs by delivering
information and knowledge for the next business creation.
Entrepreneurial intention is a primary step to create new
venture in the entrepreneurial process [17]. According
to Thompson [18], Entrepreneurial intention is a
self-knowledge conviction by a person who intends to set
up a new business venture and consciously plans to do so at
some point in the future. If one knows entrepreneurial
intention and its level of existence among individuals, then
she/he can predict whether enterprising students exist in the
university population or not. This implies that students with
entrepreneurial intention will end up in setting business
ventures [19]. According to Ertuna and Gruels, [20]
university students with an entrepreneurial family have
significantly higher entrepreneurial intention to become
an entrepreneur than those students who have
non-entrepreneurial family. Wang and Wong [21] study on
university students in Singapore, found that students from
business parents have greater interest in entrepreneurship
that none business parent students.

The intentions to carry out certain behaviour are shaped
and affected by different factors, such as, needs, values,
wants, habits and beliefs [22]. Prior entrepreneurial
experience has also been seen as a factor that influences
entrepreneurial intention [23]. Researchers have argued that
entrepreneurship is context specific, and therefore,
entrepreneurial intention is affected by individual and
sociocultural factors [24]. Thus, besides self-efficacy, other
factors, such as pro-activeness, risk propensity (individual
factors), perceived opportunities and role models
(sociocultural factors), could also act as influencing factors
of entrepreneurial intention [25]. According to Arenuis
and Minnit [26], new venture creation and entrepreneurial
decision never take place in a vacuum, but they are
affected by environment in which they were took place.
Environmental conditions are the main factors that are
strengthening or weakening intention of prospective
entrepreneur.  Accordingly,  providing  appropriate
entrepreneurial environments to raise the intention will
also increase the new venture creation rate. Therefore,
creating appropriate entrepreneurial environments in which
prospective entrepreneurs raise their vision of new venture
creation and make a decision to realize the vision is the first
step to activate entrepreneurship [27].

Entrepreneurship Education

The history of entrepreneurship education dates back to
the 1930s in Japan through the works of a Japanese
professor though most of modern day entrepreneurship
sources and programmes were pioneered and introduced in
schools by American universities [28]. The aim of these
programmes was to produce graduates who were able not
only to identify opportunities but to turn those opportunities
into businesses [29]. Kaltenecker, Hoerndlein and Hess

[30] defined entrepreneurship education as the process of
equipping individuals with capabilities to develop insights,
identify opportunities, skills and knowledge for action.
Several studies on entrepreneurship have established a
strong relationship between entrepreneurial  activity,
economic performance and the need to create business
climate at the global level, wherein entrepreneurship can
flourish [31].

Education can affect students’ attitudes towards
entrepreneurship and their entrepreneurial self-efficacy.
Lack of entrepreneurial education leads to low level of
entrepreneurial intention of students [32]. Hong et al. [33]
remarked that the need for entrepreneurship education
becomes critical because such an education may directly
affect the decision-making capabilities of the students when
they become managers, which in turn will lead to the
reduction in the risk of failure and increasing the benefits
for all. According to Lifian, Moriano and Zarnowska [34],
entrepreneurial education entails those activities that
involve the development of skill-based knowledge,
approaches, attitudes and qualities. During the education
process, the focus must be on the skill sets that are required
to be imparted in accordance with the age and development
of the student concerned. The latest development in higher
education worldwide has been characterized by the
proactive introduction of innovations in management,
teaching and curriculum development [35]. According to
Nieuwenhuizen and Groenewald [36], strong evidence
exists that individuals who attended entrepreneurship
courses have a high propensity to start their own businesses
compared to those studying other courses.

According to Redfort and Trigo [37], Entrepreneurship
education can have three key roles in promoting an
entrepreneurial society. It may act as a general advocate for
mindset and type of creativity employed in entrepreneurial
endeavors and presenting students with entrepreneurship
as a possible career choice. Moreover, it has a skill
development role by assisting students in developing the
technical and business skill- set necessary to have a
successful entrepreneurial career. Finally, it may have a
scientific development role by contributing for the advance
the body of knowledge associated with the entrepreneurial
phenomenon. There is awesome evidence in the body of
knowledge with regard to the impact of education on
economic development of countries and entrepreneurship as
a career choice among citizens in developed countries.
According to Mentoor and Friedrich [38], enterprise
education serves three objectives. Firstly, to increase the
understanding among students about what entrepreneurship
entails. Entrepreneurial education is very important and
necessary for all segments of society. Secondly, it is about
preparing individuals for the world of work. It implies
teaching students on how to become entrepreneurial, take
responsibility about their careers and personal lives. Finally,
enterprise education serves to prepare individuals to be
entrepreneurs and managers. The students should be taught
how to become entrepreneurs, to assess whether they have
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the potential to be entrepreneurs, and also assist them in
developing business management skills. Students should be
encouraged to be creative in their thinking, and this can be
done from the lower levels within the institutions of higher
learning. The enterprise education needs to move from
product orientation to customer focus, which has proved to
have a major impact on the development of entrepreneurial
skills.

A study by Souitaris, Zerbinati and Andreas [39] found
that entrepreneurship education stimulates students’
subjective norms and intentions towards entrepreneurship
by providing them with knowledge, skills and a sense of
belief that inspire them to choose entrepreneurship as a
career. In another study by Basu and Virik [40], it was
found that entrepreneurship education improves attitudes of
students towards entrepreneurship. These results were also
confirmed in another study by Ediagbonya [41] whose
results showed that by developing skills, knowledge and
motivation in university students for them to successfully
engage in entrepreneurship activities, entrepreneurship
education positively impacts on the attitudes of students
towards entrepreneurship.

Entrepreneurial Attitudes

Research advocates that the success of entrepreneurship
as a process can be highly attributed to attitudes towards
this process. Attitudes play a critical role in shaping
innovation and behaviour of individuals. The Global
Entrepreneurship Monitor (GEM) global report Bosma and
Levie [42] define entrepreneurial attitudes as attitudes
towards entrepreneurship. It is about the extent to which
people think there are good opportunities for starting a
business. Attitudes play an important role in establishing
entrepreneurial activity within a population. The attitudes
relevant to entrepreneurship includes willingness to bear the
level of risk that individuals might be willing to bear and
individuals perceptions of their own skills, knowledge, and
experience in business creation. Entrepreneurial attitudes
can influence entrepreneurial activity, but can also be
influenced by entrepreneurial activity. Entrepreneurial
attitudes are important because they express the general
feelings of the population toward entrepreneurs and
entrepreneurship. More important is that if the national
attitudes toward entrepreneurship are positive, this will
generate cultural support, help, financial resources, and
networking benefits to those who are already entrepreneurs
or want to start a business [43].

According to Nybakk and Hansen [44], there are two
important elements of entrepreneurial attitudes, namely the
ability to recognize opportunities and the ability to take
calculated risk. It is further argued that people with
entrepreneurial attitudes are more likely to start-up new
business activities. This implies that risk-takers are more
likely to initiate a new activity and risk attitude affects the
selection of individuals into entrepreneurial positions.
Entrepreneurship education is viewed as a form of training
in entrepreneurial knowledge, behaviour, attitudes and

skills [45]. As a result, students’ attitudes towards
entrepreneurship and entrepreneurship education can be
measured in terms of three components of entrepreneurship
attitudes namely cognitive, affective and behavioural
attitude components [46]. The cognitive component relates
to beliefs, thoughts and knowledge students have about
entrepreneurship and entrepreneurship education that
shape their attitudes and behaviours [47]. The affective
component relates to feelings and emotions about
entrepreneurship and entrepreneurship education, that is,
how a person sees the desirability or relevance of something
and hence whether eventually they either like it or not
[48]. The behavioural component relates to actions, overt
responses and willingness to respond to or accept something
[49].

Family Background

A person is most likely to be influenced by a particular
group of individuals such as family members, friends, peers,
and others close ones in one’s life. For example;- people
who growth up around a society or family that runs business
or where family business is practiced are likely to learn and
model entrepreneurial tendency, perceiving it to be feasible,
more socially desirable and rewarding than formal
employment in an established organization. The desire to
start or not to start a business may also be influenced by the
meaning that one attaches to business; which in turn is
socially generated and sustained. As for university students,
this is very important as they may be at the stage to decide
on their career preferences [50].

Family background is important variable that has been
considered to contribute to the entrepreneurship intention.
Generally, individuals who have families with business tend
to show higher attitude towards entrepreneurship than those
families that don’t have business undertakings [51]. Hisrich
[52] state that the family involvement in business tends to
influence the students future career to be involved in
business too.

Subjective Norm

Ajzen [53], social norm refers to the perceived social
pressure from one’s peer and significant others impacting
ones intention to perform or not to perform a specific
behavior. Influences of other people that are close to a
person can have influence on his or her intention to act in a
certain way. The theory of planned behavior terms this as
subjective norms the perceived social pressure to perform or
not perform the behavior. It can be individual family
expectation to become entrepreneurs that influences the
desirability of the same individual in setting up an own
business. The more supportive the social norms are, the
higher the intention [54]. The major challenge when
measuring social norms is identifying the correct reference
group. The reference group for an entrepreneur or a
potential entrepreneur is not necessarily only family and
friends, but may actually include colleagues and business
partners [55].
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Access to Finance

An appropriate set of resources is required to identify
entrepreneurial opportunities with the greatest potential
returns. Entrepreneurs and entrepreneurial firm will identify
those opportunities that rivals have not observed or have
underexploited. To build and maintain such competitive
advantage, an entrepreneur or firm must have access to
entrepreneurial resources that current and potential rivals
cannot easily duplicate [56]. According to Timmons &
Spinelli [57], resources play a fundamental role in any
successful venture, because in creating economic
opportunities, entrepreneurs need resources to develop these
opportunities. Entrepreneurs take calculated risks with
fewer resources in order to grab and utilize the opportunity.
Among the tangible and intangible resources; financial
resources is the most important resources and it is the back
bone of any business activities.

According to Kristiansens and Indart [58], lack of
access to capital and credit scheme, and the constraints of
financial systems are regarded by potential entrepreneur
as main hindrances to business innovation and success
in developing economies. Financial constraints have a
negative impact on the decision to become an entrepreneur,
and lack of financial support is an obstacle to start a new
business which has direct effect on the fact of being
self-employed [59]. According to Greene [60], access to
finance is necessary to start firm. It is also perceived as one
of the impediments for younger people to start their own
business. This study considers access to finance as startup
capital required for starting new business.

3. Methods and Materials

Explanatory research was designed to investigate what
variables determine the entrepreneurial intension of
graduate class students towards self-employment. For the
purpose of the study the researcher used only primary data
collected from 55 business students and 38 non-business
students. Thus, 93 respondents were selected using
proportional stratified simple random sampling from the
total of 4049 graduating class students of Arba Minch
University. The data collection technique used was
structured questionnaire consisting of both closed-ended
and open ended questions. The collected data was presented,
interpreted and analyzed by using of both descriptive and
inferential statistical tools. The consistency of the variables
is checked with the help of Cronbach’s alpha statistics.
According to McKinley, et al [61] state that for comparing
groups, Cronbach’s alpha values of 0.7 to 0.8 are regarded
as satisfactory, though lower thresholds are sometimes used
in literature. Nunnaly [62] has stated that 0.5 is a sufficient
value, while 0.7 is a more reasonable Cronbach’s alpha.
Therefore the following table shows that the reliability tests
result of the variables.

Table 1. Reliability Test

No. Dimensions Cronbach Alpha No of items
1 Attitude towarQs 0.833 4
Entrepreneurship
2 Entreprene_urshlp 0.889 4
Education

3 Subjective Norm 0.681

4. Access to finance 0.767

5 Entrepreneurial intension 0.667

6 Overall 0.7674 20

Source: (Survey, 2018)

Regression Model for Population Parameter
Y =By + B1X1 + B2 Xy + BaXztBuXyt €

Where;

Y stands for Entrepreneurial intention

Xy stands for Attitude towards Entrepreneurship

X, stands for Entrepreneurship Education

X3 stands for Subjective Norm

X, stands for Access to finance

Bo Is a constant term

& error term

Bo, B1,B2,83 and B, are coefficients of the independent
variables

4. Discussion and Results

A total of 93 questionnaires were distributed to the
target respondents. Out of 93 questionnaires; only 5
questionnaires were not valid for analysis. This means 88
respondents were properly filled the questionnaires and it
gives a response rate of 95%; among the whole responses
40% were from non-business students and the rest 60%
were from business students.

Profiles of the Respondents

The respondent’s profile was described by gender, age,
family business background, field of study and participated
in entrepreneurship courses. Demographic variables were
used to know the intention of graduating class students
towards self-employment.

Gender

Gender

29(33%)

‘59(67%)

Figure 1. Sex composition of the respondents (Source: Survey result,
2018

H Male

M Female
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The role of gender study in any business assumed to be
very important due to the proportional composition and
different roles that each group can contribute to the success
of the business in particular and to the development of the
nation as a whole.

The figure (1) above reveals that 67% of the respondents
are male and 33% are female; this shows that most of
respondents are male. There are some empirical studies that
examined the determinants for entrepreneurial involvement
among male and female from their country perspective.
According to Abubakar S. [63], most people believe that
entrepreneurship is mainly for male; there every possibility
that female may show negative attitude and in turn will
affect their entrepreneurial intention. Brush [64] found that
men are more inclined towards entrepreneurial business
than women with similar background.

Age of the Respondents

Age is one of the factors that determine the entrepreneurial
intention of graduating class students. Most of Ethiopians’
tertiary school graduators are their age categories are fall in
between 20 and 25 and tried to seeking out job after
graduation. Unemployment might occur at different age
levels dominantly productive working age group.

47(53.4%)
50
40 )
30 I6(T672) d Age
20
: J
0 - T T T
17-20 21-24 >25

Graph 1. Age of the Respondents (Source: Survey result, 2018)

The above graph (1) shows that; 53.4% of the
respondents are under the age category of 21 — 24, 28.4% of
the respondents are under the age category of 17 — 20 and
18.2% of the respondents are under the age category of
greater than 25. This indicates that, majority of graduating
class students are young and found at productive working
age group. The previous studies indicate that young people
are more prone to entrepreneurial activity. According to
Abubakar S. [65], the younger people find entrepreneurial
activity more interesting than older people because of some
factors such as health, risk propensity etc. Young people are
presumed to be healthier and they can engage in a riskier deal
in comparison with old people.

Family business background

Family background is important variable that has been
considered to contribute to the entrepreneurship intention.
The desire to start or not to start a business may also be
influenced by a particular group of individuals such as
family members, friends, peers, and others close ones in
one’s life [66].

Table 2. Family business background, field of study and
Entrepreneurship education
S.N Items Alternatives Frequency | Percentage
Bu5|r_1ess 56 63.6
family
Family Business -
L background Non-business 32 36.4
family
Total 88 100
Business 55 62.5
2. Field of study Non-business 33 375
Total 88 100
Have you ever Yes 72 81.8
participated in No 16 18.2
3. entrepreneurship
courses at Arba Total 88 100
Minch University

Source: Survey result, 2018

The above table (2) shows that 63.6% of respondents are
from business family background and 36.4% of respondents
are from no business family background. This shows that,
majority of graduating class students’ parents have business
background. Parents’ entrepreneurial background plays a
critical role in entrepreneurial decision. Usually the parents
become role models especially to younger people who are
about to make a career choice [67]. Again the above table (2)
reveals that 62.5% of the respondents are their field of study
is business and 37.5% of the respondents are studies other
than business. Therefore, majority of the respondents are
from business field of study; this lead to them to increase
the intension of self-employment as compared with
non-business students. Finally, the above table (2) shows
that 81.8% of respondents had taught entrepreneurship
education and 18.2% of the respondents had not taught
entrepreneurship education. This shows that most of the
respondents had taught entrepreneurship education.
Entrepreneurship  education can increase student’s
awareness of the importance of entrepreneurship and the
contribution it can make to communities, society and the
economy. By learning about entrepreneurship, students
realize the possibilities that entrepreneurship can offer and
gain insight into entrepreneurship as a career path [68].

Description of determinants of Entrepreneurial
intention

Table 3. The mean comparison of determinants of entrepreneurial
intention
Determinants N Mean Star_1da_1rd Rank
deviation
Attitude towards 88 | 4114 0.445 1
entrepreneurship
Entreprene_urshlp 88 2290 0.420 31
education
Subjective norm 83 | 3.750 0.586 2n
Access to finance 88 | 1.560 0.107 4"

Source: Survey result, 2018
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As shown from the above table (3), attitude is the first
and the most determinants of the entrepreneurial intention
of most graduating class students with the mean score
(4.114) and standard deviation (0.445). Attitudes play an
important role in establishing entrepreneurial activity within
a population. In order to have our own business, we should
have a positive attitude towards what we have to plan to do
in the near future. Subjective norm is the second
determinants of the entrepreneurial intention of graduating
class students with the mean score (3.750) and standard
deviation (0.586). The subjective norm which includes
family, friends, peers and society at large expect or pressure
the individual to perform entrepreneurial activity. The
Theory of Planned Behavior model suggests that the greater
the expectation or pressure, the greater the gravitation
towards the behavior. Individuals’ prior exposure to
entrepreneurship in practice, both direct and indirect
through their family background in business, is significantly
linked to their attitudes, norms, and perceived behavioral
control regarding entrepreneurship. Having a self-employed
father is significantly related to the student’s positive
attitudes, stronger norms, and greater self-efficacy with
respect to entrepreneurship [69]. Entrepreneurship
education is the third determinants of the entrepreneurial
intention of graduating class students with the mean score
(2.290) and standard deviation (0.420). According to
Timmons and Spinelli [70] indicates that entrepreneurship
education should create a capacity for flexibility,
willingness to think conceptually, imagination, creativity,
and the art to see change as an opportunity. In line with this,
the study conducted by Opoku-Antwi [71], majority (91%)
of the respondents are of the opinion that entrepreneurship
could be developed through education and that they (65.3%)
are taught entrepreneurship in their schools. Finally, access
to finance is the fourth determinants of the entrepreneurial
intention of graduating class students with the mean score
(1.560) and standard deviation (0.107). According to Grilo
and Thurik [72], financial constraints have a negative
impact on the decision to become an entrepreneur, and lack
of financial support is an obstacle to start a new business
which has direct effect on the fact of being self-employed.

Pearson's Product Moment Correlation Coefficient

In order to identify relationships among the determinants
variables both dependent and independent, a correlation
analysis is performed. The Pearson correlation test is the
most widely used bivariate test. The correlation test results
are shown in table below.

The result of the Pearson correlation Coefficient in table
(4) shows that, there is a significant positive relationship
between attitude towards entrepreneurship as a career option
and entrepreneurial intention with (r =0.459) and the
corresponding P value (p = 0.002) which less than (P<0.01)
level of significance. Therefore, null hypothesis is accepted.
This means that there is enough evidence to conclude that;
attitudes play a critical role in shaping innovation and
behaviour of students. The correlation between social norm

and entrepreneurial intention is a significant positive
relationship with (r =0.341) and the corresponding P value (p
= 0.000) which less than (P<0.01) level of significance.
Therefore, null hypothesis is accepted. This means that there
is enough evidence to conclude that pressure exerted from
the society determine the entrepreneurial intention among
university students. The correlation between access to
finance and entrepreneurial intention is a negative
insignificant relationship with (r = 0.046) and the
corresponding p value is (p = 0.672) which is greater than
(p< 0.01) an acceptable level of significance. Therefore, null
hypothesis is rejected. This means that there is no enough
evidence to conclude that access to finance, determines
entrepreneurial intention among university students. The
correlation  between entrepreneurship  education and
entrepreneurial intention is a negative significant
relationship with (r = 0.301) and the corresponding P value
(p = 0.004) which less than (P<0.01) level of significance.
Therefore, null hypothesis is rejected. This means that there
is enough evidence to conclude that; education can affect
students’ attitudes towards entrepreneurship and their
entrepreneurial self-efficacy. According to the Dyer [73],
the entrepreneurship courses and training regarding start of
new business contributes towards starting a new business
and it gives confidence and courage to them. But the course
curriculum of entrepreneurship education in the case study
area is not bear a significant effect on the entrepreneurial
intension of graduating class students; because of the course
curriculum contents and teaching and assessment is
delivered through the normal classroom methods, which is
more of theory based; it does not provide practical clue.

Table 4. The Relationship b/n Independent Variables and Entrepreneurial
intension

Independent variable El
Pearson Correlation -0.046
Source of Finance Sig. (2-tailed) 0.672
N 88
) Pearson Correlation 0.459**
pueioves [ sg.cuen | owe
N 88
Pearson Correlation -0.301**
Entrepreneurship Education Sig. (2-tailed) 0.004
N 88
Pearson Correlation 0.341**
Subjective Norm Sig. (2-tailed) 0.00
N 88
**_Correlation is significant at the 0.01 level (2-tailed).

Source: (Survey, 2018)

Regressions Analysis

In order to determine the degree of effect among the
explanatory variables, regression analysis was employed.
The results of such analysis are narrated under the table
below:
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Table 5. Regression Output
R Adjusted Std. Error of the .

Model summary R square | Rsquare Estimate Sig.
0.718° 0.528 0.533 0.37925 0.000

Model Unstandardized Standardized ¢

Coefficients Coefficients
Variables B Std. Error Beta Sig.

o Constant 5.691 0.954 5.964 | 0.000
Coefficients Attitude towards Entrepreneurship | 0.102 0.098 0.105 1.048 0.029
Entrepreneurship Education -0.534 0.101 -0.519 -5.288 | 0.000
Subjective Norm 0.086 0.074 0.117 1.171 | 0.045
Access to Finance -0.367 0.397 -0.091 -0.923 | 0.359

a. Dependent variable: Entrepreneurial intension

Predictors: (Constant), Attitude towards Entrepreneurship, Entrepreneurship Education, Subjective Norm and Access to Finance

Table 5 above displays the estimates of the multiple
regression of entrepreneurial intention against its variables
for the sample of 88 graduating class students in Arba
Minch University. The regression output in table 5 above
shows that, attitude towards entrepreneurship as a career
option (B = 0.105) and Subjective norm (f = 0.117) both
are positively influence entrepreneurial intentions. As the
attitudes of graduating class students changed toward
entrepreneurship by 1%, the intention of the graduating
class students to become an entrepreneur will be increased
by 10.5%. Similarly, as the pressure increased by family,
friends, peers and the society towards performing
entrepreneurial activities by 1%, the intention of the
graduating class students to become an entrepreneur will
be increased by 11.7%. Participation in entrepreneurship
education (B = -0.519) is negatively influence
entrepreneurial intentions. As the students’ participation in
entrepreneurship education increased by 1%, the intention
of the graduating class students to become an entrepreneur
will be decreased by 51.9%. This is because, the course
curriculum contents and teaching and assessment are
delivered through the normal classroom method, which is,
more of theory based; it does not provide practical clue.
Finally, access to Finance (B = -0.091) is negatively
influence entrepreneurial intentions. As financial barriers
increased by 1%, the intention of the graduating class
students to become an entrepreneur will be decreased by
9.1%. As compared with other determinants, there is
insignificant effect on the entrepreneurial intentions of
graduating class students. Lastly, the given R Square value
is 0.528, it may be realized that 52.8 percent of the variation
in entrepreneurial intention of the students can be explained
by the independent variables. The remaining 47.2 percent of
the variance is explained by other variables not included in
this study.

Analysis of Variance

The researchers have also tested whether the model used
for this study fits the data or not and the following output
has been obtained.

Table 6. ANOVA Output

ANOVA?
Model s?::;rifs of S":SZ?E F | sig
Regression 4.368 4 1.092 7.592 | 0.000°
1 | Residual 11.938 83 0.144
Total 16.306 87
a. Dependent Variable: El
b. Predictors: (Constant), AF, SN, EE, ATE

Source: Survey result, 2018

Here the significance level being less than the standard
0.05 indicated that F is large enough to prove that the model
fits the data and the intended measure.

5. Conclusions

Now a day, the most difficult socio-economic problem
facing leaders particularly in Africa is the growing number
of unemployed youth. The capacity of higher institution
towards producing graduating student to the market is
increasing from time to time; this is not go in line with the
available jobs in our country Ethiopia. This was creating a
number of teaming youth without jobs, thereby affecting
their socioeconomic status. Therefore, this study tried to
identify the determinants of entrepreneurial intention
towards self-employment among 2018 university graduating
class students in Arba Minch and finally given the following
conclusion.

There is a significant difference in entrepreneurial
intention was found between male and female students.
In the case study area, male students have higher
entrepreneurial intention than female. According to Brush
[74], men are more inclined towards entrepreneurial
business than women with similar background. Regarding
the age of the respondents, most of graduating class
students are young and found at productive working age
group. The previous studies indicate that young people are
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more prone to entrepreneurial activity than old people and it
is assumed to be healthier and can engage in a riskier deal.
There is a significant difference in entrepreneurial intention
was found between students from business family
background and non-business family background. The
finding indicates that students from business family
background have higher entrepreneurial intention than
non-business family background. This indicates that, parents’
entrepreneurial background plays a critical role in
entrepreneurial decision of the graduating class students. In
the other case, the finding indicates that there is a no
significant difference in entrepreneurial intention between
students those who had took entrepreneurship education and
those who had not took entrepreneurship education.

The regression results indicated that attitude towards
entrepreneurship as a career option, and subjective norm are
a positive significant effect on entrepreneurial intention of
the graduating class students. Whereas, entrepreneurship
education is a negative significant effect on entrepreneurial
intention of the graduating class students. This is because,
the content of the course curriculum, teaching and
assessment are delivered through the normal classroom
method, which is more of transferring theoretical knowledge
but not practical clue such as creativity, competencies,
development of skills and a change in attitudes. Finally, the
finding of the study show that, access to finance has no
significant effect on the entrepreneurial intention of the
graduating class students.

6. Recommendations

Based on the finding of the study, the researcher forwards
the following suggestions to the concerned bodies.

Currently in Ethiopia number of graduating students from
higher institution increasing time to time. The ruling party
of the country was in the problem of relating graduate
students need of job opportunity in their respective field of
study; this will uplift the number of youth unemployment
in the country. Therefore, the government of Ethiopia in
general better to modify formal education™ curriculum
in higher institution to promote entrepreneurship.
Entrepreneurship education can affect students’ attitudes
towards entrepreneurship and their entrepreneurial
self-efficacy. But, the finding of the study indicates that
there is no significant difference in entrepreneurial intention
between students those who had took entrepreneurship
course and those who had not took entrepreneurship course.
This is because entrepreneurship course did not bring a
significant attitudinal change among the students who
took the courses. Therefore, minister of education and
higher education institutions in general; entrepreneurship
directorate office of the university in particular, better to re
- assess entrepreneurship course in terms of its content,
mode of delivery and assessment methods.

Parents’ entrepreneurial background plays a critical role
in entrepreneurial decision. This means that Students whose

families have business background is more likely to start a
business in the future compared to those whose family had
no business background. Therefore, skill improvement
mechanisms such as seminar, workshop and experience
sharing program are better to arrange for the purpose of
improving the entrepreneurial intention of students who have
non business family background. Finance is the back bone
of any type of business activities but the finding of the
study shows that, finance is the negative effect on the
entrepreneurial intention of the graduating class students.
Therefore, the government and any other stakeholders better
to minimize financial barriers by arranging credit facilities
collaborating with banks and micro finance institutions in
order to improve the entrepreneurial attitude of graduating
class students.

7. Limitation and Future Research
Implication

This research mainly focused on final year undergraduate
students of both business and non-business students of Arba
Minch University only. Therefore, the future researchers
better to consider fresh, junior and post graduate students of
other universities. The regression output indicates that 52.8
percent of the variation in the entrepreneurial intension of
the students can be explained by the afforminshied
independent variables. The remaining 47.2 percent of the
variance is explained by other variables not included in this
study. Therefore, the future researchers better to include
other variables which determinant the entrepreneurial
intension of the students.
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